
Activities participate
in Nowadays

Eating out 65%

Watching videos 60%

Going to the pub/club 56%

Home decorating 52%

Gardening 50%

Holiday abroad 49%

Holiday in UK 49%

Buying
Cassettes/CDs/Records 46%

Visiting the cinema 42%

Rating of Barnsley
Chronicle coverage of…

Pubs/Bars 55%

Clubs/Night clubs 48%

Live entertainment 53%

What’s on
at the Cinema

Very/Quite well

Base: Readers of the Barnsley Chronicle in last 12 months
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Visiting sports centres 22%47,000

Visiting the theatre 20%42,000
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Media referred to first when
buying a second-hand car

77%

67%

IndependentChronicle &
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7,000 adults intend to purchase a brand new car in the next 12
months. 48% of those adults are average issue readers of the
Barnsley Chronicle & Independent. In an average month the

Barnsley Chronicle & Independent reaches 62% of adults that
intend to buy a brand new car in the next 12 months.

16,000 adults intend to purchase a second-hand car in the next 12
months. 77% of those adults are average issue readers of the
Barnsley Chronicle & Independent. In an average month the

Barnsley Chronicle & Independent reaches 89% of adults (14,000)
that intend to buy a brand new car in the next 12 months.

Reaching adults that intend to
buy a second-hand car in the

next 12 months

Chronicle

Adults 12,000 11,000 6,000

Adults 49,000 19,000 13,000 10,000 3,000
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Adults 44,000 23,000 11,000 8,000
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